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No. 1

Where People Are
Working Beyond 65

Share of the labor force that is 65 years or older
in selected countries in 2021 (in percent)
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No. 2

Soft Drinks Are Particularly
Popular in Mexico

Share of respondents in selected countries
who consume soft drinks on a regular basis
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At least 1,000 respondents (18-64 y/0) surveyed per country Apr. 2022-Mar. 2023



No. 3

Taking the Train Often More
Expensive Than Flying in Europe

Average ratio of prices for the same journey by train
and by plane in selected European countries in 2023
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Based on analysis of 112 routes in Europe - within, to and from 16 countries



No. 4

China Leads the World

in Posted Packages

Parcels shipped worldwide in 2022,
by country (in billion)”

Annual revenue

China @ Xy  $157.38B

United States £E [ 213 $198.1B
Japan @ [ 9.1 $26.6B

United Kingdom % J 5.1 <> $22.5B
Germanyel4.2 E/U/ $21.9B

India g | 3.2 <1 $5.4B

- $15.2B

France { )| 1.7 Dm
Brazil & |1.5 3 $5.58

* |In the 13 biggest markets



No. 5

Global Mobile E-Commerce
Worth $2.2 Trillion in 2023

Estimated global mobile e-commerce sales
and share of total e-commerce

B Mobile e-commerce sales (in billion U.S. dollars)
Share of e-commerce sales (in %)
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Data as of July 2023




No. 6

Buying Second-Hand Is
Gaining Popularity

Share of respondents who have bought something
second-hand in the past 12 months (in %)

United Kingdom & 50 961
United States &£ 49 ®60
France () 40 957
Germany @ 41 ®55
Mexico () 48 =@ 54
Brazil © 44 @ 48
Spain & 36 @46 ST
South Korea }e; 31 0ome@ 37 ® 2023

2,000-10,000 respondents (18-64 y/0) surveyed per country
Jan.-Aug. 2019 and Jul. 2022-Jun. 2023



No. 7

15 Factors for Chinese Employees to Select Career
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No. 9

Biggest worries about life after college

Not being able to find a job 45%

Not being able to afford the lifestyle I wanted 34%

The state of the economy 32%

Not being able to pay my bills 30%

Not being able to pay off my student loan debt 17%

Not being able to pay off my credit card debt 14%

Having to move back in with my parents | j{
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No. 10

Sources of Travel Inspiration for Chinese Consumers

Photos from friends/family on WeChat/Weibo I 54
Short video apps (Douyin/Kuaishou efc.) | 507
Recommendation from friends/family | 44T
Ads on websites/apps T 257
Xiaohongshu/RED I | o7
Live streaming I 5%
Email recommendation - 0%
SMS recommendation I 5%
Print media ads I 5%



